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collusion between the parties and candidates, but campaign professionals work-
ing for both have little difficulty tacitly coordinating their campaign work and 
messages if they so desire, simply by keeping an eye on what the other is doing 
and adopting a complementary strategy. 

Nonparty Independent Spending
Parties have no monopoly on independent spending; independent campaigns 
conducted by PACs and other organizations have been a part of the process since 
the 1970s (Figure 5-14). That part was small until quite recently but has suddenly 
become huge. In 2006 and 2008, independent spending totals were, at $39 million 
and $44 million, respectively, nearly double those of the highest earlier years. This 
was only a prelude to 2010, when the totals skyrocketed to $185 million, not far 
short of the $200 million spent independently by party committees.29 Again, 
Supreme Court decisions spurred this trend. Prior to the enactment of BCRA, the 
Court had ruled that the First Amendment protects the right to conduct unre-
stricted so-called voter-education or issue-advocacy campaigns, even if clearly 
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Sources: 1978–2008: Campaign Finance Institute, “Nonparty Independent Expenditures in 
House and Senate Elections, 1978–2008,” at http://www.cfinst.org/pdf/vital/VitalStats_t14.
pdf (accessed November 3, 2011); 2010: OpenSecrets.org, "2010 Outside Spending, by 
Races," at http://www.opensecrets.org/outsidespending/summ.php?cycle=2010&disp=R&
pty=N&type=G (accessed November 3, 2011). 

Figure 5-14  �Independent Spending in House and Senate Races,  
1978–2010


